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RECOVERING EUROPEAN CINEMAS SEE 42 PER CENT  

BOX OFFICE GROWTH IN 2021 
 

Brussels: 7 February 2022 - The International Union of Cinemas (UNIC), the body 

representing European cinema trade associations and operators, has today 

released preliminary 2021 box office and admissions estimates for the territories 

covered by the organisation. 

 

While the figures below are based on initial estimates, the overview provided by UNIC 

represents the first wide-ranging assessment of the performance of the European 

cinema sector in 2021. More detailed final data on the performance of each individual 

UNIC territory will be released later in Spring 2022. For additional information on 

specific territories, including periods of closure, please consult the UNIC research on 

the topic or reach out to communications@unic-cinemas.org. 

 

Audiences return to the Big Screen across Europe 

 

European cinema admissions increased by an estimated 38 per cent in 2021, with over 

590 million visits across the region. Box office reached an estimated €3.7 billion, an 

increase of 42 per cent on the previous year. These positive results amply illustrate the 

industry’s resilience and the eagerness of European audiences to return to the Big 

Screen.  

 

At EU level – including the UK – over 400 million tickets were sold in cinemas, worth 

an estimated €2.9 billion at the box office, all this when most screens across the region 

were shut for the first half of the year and operating for the following six months under 

limited occupancy and additional restrictions.   

 

The impact of the COVID-19 pandemic on the European cinema industry remains 

significant. Compared to results for Europe in 2019, a particularly successful year for 

the sector, 2021 admissions were still lagging 56 per cent behind, while box office was 

down by an estimated 57 per cent. Comparing results for the second half of 2019 with 

the same period in 2021, box office revenues for the territories where data is available 

were on average 35 per cent below pre-pandemic levels. Major territories such as 

France (-22 per cent for H2 2021 compared to H2 2019), the UK (-26 per cent), Russia 

(-29.5 per cent) or Poland (-24.3 per cent) nevertheless serve to demonstrate the 

strength of the sector’s recovery in recent months. 

  

https://www.unic-cinemas.org/en/resources/news/news-blog/detail/the-impact-of-the-coronavirus-outbreak-on-the-european-cinema-industry/
https://www.unic-cinemas.org/en/resources/news/news-blog/detail/the-impact-of-the-coronavirus-outbreak-on-the-european-cinema-industry/
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As has been the case in the past, box office was mainly driven by major international 

titles including Spider-Man: No Way Home, No Time to Die, F9: The Fast Saga, Venom: 

Let There Be Carnage and Dune. Spider-Man: No Way Home in particular served as 

further evidence of cinemas’ capacity to attract audiences and create global events 

even during challenging times, with over $1.77 billion grossed at the global box office 

as of today – the sixth biggest result of all time.  

 

At the same time, and as was witnessed in 2020, local titles have played a key role in 

the recovery process. National films’ market shares were higher than normal years 

across the region, most impressively in France (40.8 per cent), Czech Republic (38.3 

per cent) and Denmark (37.0 per cent). The Serbian biopic Toma managed to 

outperform Spider-Man: No Way Home, dominating at the box office in Serbia and 

neighboring Bosnia and Herzegovina.  

 

It is only with the support of local and international distributors that cinema operators 

will be able to confidently recover from this incomparable period of challenge. A strong 

and diverse film slate will be key to attracting audiences to the Big Screen.   

 

The broad range of support mechanisms that have been made available to the sector 

in Europe have also been crucial, protecting livelihoods and covering some of the 

significant losses incurred by industry. But now is not the time for policy makers to ease 

those efforts aimed at ensuring the survival of local cinemas, whatever their size and 

location.   

 

2022 will be a pivotal year for the industry. Leading industry analysts Gower Street 

Analytics have forecasted a tentative estimate of $7.8 billion (+75 per cent on 2021) 

and $33.2 billion (+55 per cent) for EMEA and global box office respectively. UNIC 

members are confident that the cinema industry will come back stronger from this 

crisis, and that we will continue to enjoy films together, on the Big Screen.  

 

Attachment 

 

Table with tentative market performance indicators for 2021 (where available).  

 

Notes for editors 

 

UNIC is the European trade grouping representing cinema exhibitors and their national 

trade associations across 39 European territories. More information available on unic-

cinemas.org. 

 

Sources 

 

UNIC members. Complementary information from Comscore, CZ (Unie Filmovych 

Distributoru), BG (Национален филмов център), EE (Eesti Filmi Instituut & Baltic Films 

http://www.unic-cinemas.org/
http://www.unic-cinemas.org/
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Co-operation Platform), FR (Centre National du Cinéma et de l’Image Animée), GR 

(Ελληνικό Κέντρο Κινηματογράφου), HU (Nemzeti Média- és Hírközlési Hatóság), IE 

(Wide Eye Media), LV (Nacionālais kino centrs & Baltic Films Co-operation Platform), 

PT (Instituto do Cinema e do Audiovisual), RU (Russian Cinema Fund Analytics, 

Nevafilm Research), UA (Media Resources Management). 

 

Contact  

 

International Union of Cinemas (UNIC) 

communications@unic-cinemas.org 

mailto:communications@unic-cinemas.org
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BOX OFFICE 

(MILLION, IN LOCAL CURRENCY) 

ADMISSIONS 

(MILLION) 
 

COUNTRY  

(CURRENCY) 
2021 2020 

2020-2021 

CHANGE 

2019-2021 

CHANGE 
2021 2020 

2020-2021 

CHANGE 

NATIONAL 

FILMS’ SHARE 

ALBANIA (ALL) 107.0 80.7 +32.7% -69.8% 0.2 0.1 +26.4% n/a 

AUSTRIA (EUR) 52.7 34.6 +52.0% -59.3% 5.2 3.8 +35.6% n/a 

BELGIUM (EUR) n/a 46.9 n/a n/a 7.9 5.5 +42.8% n/a 

BOSNIA AND 

HERZEGOVINA (BAM) 
6.8 2.1 +227.4% -0.8% 1.1 0.4 +188.3% 3.6% 

BULGARIA (BGN) 24.7 12.7 +94.5% -49.7% 2.6 1.3 +90.9% 14.2% 

CROATIA (HRK) 93.6 44.6 +109.9% -40.2% 2.6 1.4 +87.3% n/a 

CYPRUS (EUR) 2.1 1.5 +42.6% -67.9% 0.3 0.2 +44.6% 0.0% 

CZECH REPUBLIC 

(CZK) 
1,088.9 906.0 +20.2% -58.4% 7.1 6.4 +11.9% 38.3% 

DENMARK (DKK) 654.6 627.2 +4.4% -39.9% 6.8 7.2 -4.4% 37.0% 

ESTONIA (EUR) 8.2 10.8 -24.1% -62.3% 1.4 1.8 -23.7% 14.0% 

FINLAND (EUR) 43.5 43.6 -0.3% -54.7% 3.4 3.9 -11.7% 25.5% 

FRANCE (EUR) 636.5 432.6 +47.1% -56.1% 96.0 65.2 +47.2% 40.8% 

GERMANY (EUR)* 362.0 287.7 +25.8% -62.5% 40.5 34.2 +18.4% 17.1% 

GREECE (EUR) 19.5 19.9 -2.2% -68.1% 3.1 3.1 -2.2% 17.3% 

HUNGARY (HUF) 9,680.6 6,508.4 +48.7% -56.3% 6.2 4.3 +44.7% 9.0% 

IRELAND (EUR) 47.2 29.9 +57.6% -59.8% 5.8 3.8 +51.7% 1.5% 

ISRAEL (ILS) 275.9 77.6 +255.5% -50.0% 8.4 2.5 +239.6% 20.6% 

ITALY (EUR)** 169.4 182.5 -7.2% -73.4% 24.8 28.1 -11.9% 21.5% 

LATVIA (EUR) 3.1 5.1 -39.2% -79.3% 0.5 0.9 -44.0% 15.8% 

LITHUANIA (EUR) 7.8 8.5 -8.5% -65.5% 1.3 1.5 -12.8% 6.0% 

MONTENEGRO AND 

SERBIA (RSD)*** 
1489.3 611.9 +143.4% -23.8% 3.4 1.6 +115.6% 37.0% 

NETHERLANDS (EUR) 143.3 151.6 -5.5% -58.8% 14.3 16.8 -14.6% 21.4% 

NORTH MACEDONIA 

(MKD) 
40.0 24.6 +62.9% -60.9% 0.2 0.1 +39.6% n/a 

NORWAY (NOK) 678.4 557.7 +21.6% -48.0% 5.7 4.9 +16.7% 28.1% 

POLAND (PLN) 530.9 357.2 +48.6% -53.6% 29.0 19.7 +47.2% 20.7% 

PORTUGAL (EUR) 30.6 20.6 +48.7% -63.2% 5.5 3.8 +43.8% 2.6% 

RUSSIA (RUB) 40,700.0 22,900.0 +77.7% -25.7% 145.7 88.9 +63.9% 25.0% 

SLOVAKIA (EUR) 12.4 14.0 -11.6% -66.9% 2.0 2.4 -13.8% 8.0% 

SLOVENIA (EUR) 3.9 2.9 +34.5% -69.2% 0.7 0.5 +22.4% 1.0% 

SPAIN (EUR) 252.3 172.3 +46.4% -59.6% 41.4 28.6 +44.7% 16.6% 

SWEDEN (SEK) 802.5 676.3 +18.7% -57.6% 6.0 5.7 +6.4% 11.0% 

SWITZERLAND (CHF) 87.0 69.3 +25.6% -56.1% 5.5 4.5 +22.5% 4.0% 

TURKEY (TRY) 285.3 302.6 -5.7% -70.9% 12.5 17.5 -28.9% 23.0% 

UK (GBP) 557.0 296.8 +87.7% -55.5% 76.2 44.0 +73.2% 4.0% 

UKRAINE (UAH) 1,749.5 992.8 +76.2% -39.3% 15.8 10.0 +58.4% 4.0% 

EUROPE (EUR) 3,670.0 2,580.0 +42.0% -57.0% 590.0 430.0 +38.0% n/a 

EU27 & UK (EUR) 2,950.0 2,140.0 +38.0% -59.0% 400.0 300.0 +33.0% n/a 

 
All the figures above are estimates. Final results to be shared in Spring 2022. 

* Comscore preliminary data: 90 per cent of the market. 

** Cinetel data: 95 per cent of the market. 

*** Montenegro and Serbia figures are combined due to local industry practice.  


